
On the Eve of Open Enrollment
Consumers Share How They’re Likely to Act 

McKinsey’s Center for U.S. Health System Reform surveyed a nationally 
representative sample of 2,000 consumers to �nd out what they say they are 

likely to do in the 2015 open enrollment period (OEP). In a follow-up to our April 
2014 survey, we asked whether they intend to enroll and how the following 

factors might affect their intentions: subsidies and penalties, previous 
experiences, and rate changes. Here’s what they said.

Satis�ed Dissatis�ed

May or may 
not re-enroll

Go uninsured

Buy new plan

Re-enroll but may
not renew

Renew same plan

7%

11%

28%

2%

18%

30%

33%

4%

Effect of Coverage Status

Awareness of Subsidies and Penalties

Impact of 2014 Experience 

Awareness of 2015 OEP among the 
insured has increased since April, as 
has their intent to re-enroll.1 

Most uninsured remain unaware of 
2015 OEP, although there has been 
uptick since April; and, more uninsured 
say they intend to remain so.2

Consumers who know they’re eligible 
for subsidies are more likely to say they 
intend to enroll.3 But most who intend 
to remain uninsured are not aware 
they’re eligible.4
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Consumers made aware of penalty are 
more likely to report intent to enroll and 
less likely to intend to go uninsured.5
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Role of Rate Changes

Consumers are price sensitive. Even a 5% increase in premiums is likely to 
prompt people who say they’re going to renew their plan to shop around.7
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Most individually insured consumers say they were satis�ed with their 2014 plans; 
the majority of these consumers reported higher rates of intended renewal.6 
Reasons for dissatisfaction cluster in three ways.
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Source: Proprietary online survey designed and analyzed by 
McKinsey, �elded Nov. 6-10 to 2,000 respondents, weighted 
to re�ect QHP-eligible consumers nationwide. 
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6 Percentage of 2014 individually insured responents.

7 Percentage of 2014 individually insured respondents intending to renew their same plan.

3 Percentage of subsidy-eligible respondents.
4 Percentage of respondents intending to go uninsured in 2015.
5 Percentage of respondents not initially intending to enroll and unaware of penalty.

Consumers intending to renew 
their same plan will shop for 
other plans if premiums 
increase ... 
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